
Social Enterprise in Secondary 
Schools: Jamaica

Customer Segment & Value 
Proposition Template

School (Participant’s) Name:

Social Enterprise Name:

 
Place logo here

 



Geographic 1:

Demographic 1:

Psychographic 1:

Customer Segment 1:



Job Title:

Customer Avatar Canvas

Marital Status:

Name:

Age:

Gender:

Location:

Occupation:

Annual Income:

Education:

Hobbies:

Source of Information
Traditional 

Media
Influencer OtherSocial 

Media

Goals & Values
Goals

Values

Challenges & Pain Points
Challenges

Pain Points

Objections & Roles
Objections

Role in the Purchasing Process







T
A
M

S
A
M

S
O
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Total Available Market
Total Market Size

Serviceable Available Market
What proportion of the market fits your enterprise?

Serviceable Obtainable Market
What proportion of the market can your enterprise reach?
(consider trends, your operations, expected demand, 
market forces, etc.)


